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Facebook 
Marketing Ideas 
that work! 
By now you have probably run 
across one or more social media 
gurus in your real estate life.  You 
know, the ones that tell you how to 
use Facebook by posting all sorts 
of cutesy things.  These folks are 
everywhere and most have never 

listed or sold a house, but they sure want to tell you how to do 
your business!

So, I thought I’d write about a few things that you can do that 
actually have some value and don’t require you to spend a ton 
of time or money to get results.

First of all, you really do need a Facebook business page.  
These are different than the Facebook personal profile that 
you log into when you go to Facebook.  They are free and they 
allow you to post more focused content than you would want 
to do on your personal profile.  Follow this link to learn how: 
https://www.facebook.com/business/learn/set-up-facebook-
page

You can use this page to promote your new listing, an open 
house or even to look for new buyer and seller clients.  So, go 
ahead, follow the link and get it done!

The next thing that I suggest that you do is to create an event 
from your business page for your open houses.  This is 
essentially an online flyer for any thing that you want people to 
know about.  

You can learn how here: https://www.facebook.com/business/
learn/set-up-facebook-page

�1

Need a change? 

If you are a real estate agent in 
the Danville, San Ramon, 
Alamo, Diablo and Dublin 
area and you’d like to work 
with a broker that “gets” 
technology, come and talk 
with me!  

I am the manager of 
Berkshire Hathaway Home 
Services Drysdale Properties 
offices in San Ramon and 
Danville. Let’s explore the 
possibilities!

The Blog 

For the past 9 years I have 
been publishing a weekly blog 
for real estate professionals.  
Each week I find some new 
app, software program or 
some new gadget that I think 
will be helpful to you in your 
business. Occasionally, I slip in 
a little sales training that I think 
you would useful too. 

And on rare occasions I 
publish a rant about 
something that rubbed me the 
wrong way. Check it out: 

http://www.RealtyTechBytes.com
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A weekly update of real estate related tech news and tips
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If you are doing this for an open house, you can add a picture 
of the property, give the event a name such as “Open House 
1234 Main Street”, put in the date and time and even fill in 
some of the details of the home in the description fields.

Once you have done that you can then “Boost” the event so 
that people can see the event in their newsfeed.  The ad can 
be targeted by zip code, and age range and can be run for a 
fixed budget over a period of days.  I’d suggest running two 
ads. One targeted in the zip code that the listing is located in 
and the other in the zip code where the potential buyers 
currently live.

Here is link that will teach you how to do that: https://
www.facebook.com/business/help/1519209995047756

Boosting your post is essentially creating a Facebook ad for 
the event, but you are somewhat limited in your targeting 
choices.  To get more exact targeting, consider running an 
actual ad. Here is a link that will teach you how: https://
www.facebook.com/business/help/860042077457803

By using the Facebook ads manager you can get very precise 
on your ad targeting such that only the people likely to want to 
see your ad will see it.

The next piece of advice I have for you is related to lead 
generation.  While you can create ads that send people to a 
“landing Page” on your website where they can fill in a form to 
give you their contact info, Facebook Lead Ads do all the 
heavy work for you.  The concept is simple.  You decide who 
should see your ad, you decide what you are going to do to 
entice people to click on the ad and Facebook will furnish the 
contact info that they have on anyone who clicks on the ad 
and allow you to download it later. This method gives you 
accurate email information for people (no more 
mickey@MickeyMouse.com responses) but has the 
disadvantage of you having to manually download a list of 
leads and then fulfill the promises made by the ad.  

So there you have 3 really good Facebook ideas that work and 
won’t break your budget or your time scheduling.  Next time 
you see one of those “gurus” trying to get you buy into their 
program just smile and say “no thanks”!  You’ve got all the info 
that you need to make it happen! And you didn’t have to pay 
them!
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Here are some useful 
Links 

(For when I can’t be there)
TopProducer Help

http://www.topproducer.com/
campus/top-producer/top-
producer-help 

zipForms Help
https://www.youtube.com/user/
zipLogix/featured

Docusign Help
https://support.docusign.com/

Did someone give you 
this newsletter?  Would 
you like to receive your 

own copy by email?

If so, go here to 
subscribe:

http://RealtyTechBytes.com/SignUp

Please share this newsletter 
with your friends!
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